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From the early days of planning right up to the  
wedding day, readers can depend on us to give 
them unparalleled expert advice, ideas, inspiration 
and emotional support so they can feel confident 
about their decisions and enjoy planning the  
party of a lifetime!
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Bridal Bests
Special Advertising Feature

Inspiring Table DesignsInspiring Table Inspiring Table +++50 Lenox: Casual Radiance  Modernizing fi ne dinnerware in a non-traditional 
free-form design and bursting with bright 24-karat gold. Bone china made 
in the U.S.A. with chip-resistant technology, dishwasher safe and supported 
by a Lifetime Breakage Replacement Program.
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Bridal Guide magazine’s editorial pages address all the needs of today’s engaged 
couples—from the latest news in fashion and beauty to the best registry items 
and hottest honeymoon destinations. Busy brides, pressed for time while trying 
to plan the perfect wedding, will find what they need in our diverse editorial line-
up whether it’s looking for that special gown, discovering unique ideas for their 
receptions or getting expert advice on marriage and relationships.

We understand, too, that not every couple can afford a celebrity-style wedding 
so we offer inspirational ideas along with affordable ways to make their wedding 
fantasies come true.

For more than 25 years, Bridal Guide has been committed to helping brides and 
grooms have their dream wedding on a practical budget, plan an unforgettable 
honeymoon and prepare for that exciting road ahead of them: married life.
                                                                         —Diane Forden, Editor-in-Chief

2017 media kit

editorial mission 
ideas, ideas, ideas!



●
Only Bridal Guide has these 

regular columns and features 
on the wide range of topics—

from the wedding itself to 
lifestyle in general—that occupy 

the minds of real brides!
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body fi le  HEALTH AND FITNESS

W
hen Anna Victoria posted 

her fi ancé’s ultra-romantic 

proposal on YouTube 

there was a collective 

swoon across her vast social media follow-

ing. A big part of Anna Victoria’s consid-

erable appeal lies in her back story: She 

began posting workout selfi es and food 

photos on Instagram to track her progress 

after experiencing health problems brought 

on by poor diet and zero exercise. Follow-

ers took note of Anna’s success and began 

to pepper her inbox with questions. Lots of 

questions—which in turn inspired Anna to 

create her signature Fit Body Guide (FBG), 

a program of customizable 12-week meal 

plans and training guides supported by a 

community of “FBG Girls” who post before 

and after photos of their own. We wondered 

how living life online unfolded as Anna 

prepped for the big day.

Bridal Guide: Motivation can be hard to 

come by. Did your pending 

wedding help or hinder?

Anna Victoria: Motivation is the key to 

starting a journey and sticking to it and if 

there’s one thing brides have, it’s motiva-

tion to fi t into their dress.

BG: Was it a challenge to stick to your 

training once you were engaged?

AV: We are all so busy—add wedding 

planning and it can seem nearly impos-

sible to fi t everything in. Since eating 

healthy and exercising is a priority, I did 

everything I could to maintain my routine, 

even if it meant getting up at 6 a.m to get 

in my workout.  I also prepped my meals 

in advance a couple of times a week, with 

portions measured out and ready to go.

BG: Did you tweak your workouts as the 

wedding drew closer?

AV: I really focused on keeping the inten-

sity level high, and not slack off and rest 

too much in between exercises. 

BG: FBG features cardio days alternat-

ing with strength-training days. Which is 

better for a bride?

AV: Both strength and cardio are impor-

tant, but I suggest focusing a bit more on 

strength training. Why? The more muscle 

you have, the more calories you will burn.  

BG: Did you change anything meal-wise?

AV: I was pretty much on track in terms of 

where I wanted to be, but I still upped the 

ante. Typically, I really enjoy my weekly 

“cheat” meals—Fit Body Guide calls for 

one per week—but four weeks before the 

wedding I did half-cheat meals. So instead 

of having pasta, wine and gelato, I cut the 

wine and gelato and kept the pasta.

BG: What are some hallmarks of the 

FBG meal plans?

AV: It’s all about fueling your body. And 

while making healthy food choices is key, 

it’s even more important that you are eating 

enough. The guide allows you to customize 

your protein, carbs and fats based on your 

age, height, weight and activity level. This 

ensures your portions are set correctly so 

you will feel both energized and see prog-

ress. The last thing I want is for a bride to 

feel tired and hungry on her wedding day. 

BG: Do you have any specifi c words of 

wisdom for your brides to be?

AV: While I fervently believe in being 

healthy and strong for life—not for just one 

event—it’s not a bad thing that someone’s 

wedding is what jump-starts their wellness 

journey. I just hope they continue once the 

wedding is over! ¢

Find more info at annavictoria.com/guides

Motivation is the key to where I wanted to be, but I still upped the 

Meet fi tness guru and recent bride Anna Victoria. 
With 1 million Instagram+ fans following her every 
move, getting wedding-ready brought new meaning 
to the term “all eyes will be on you.” 

 INSTA-BRIDE BEAUTY

Anna’s Top Tips
✽ Balance each meal with protein, 

carbs and fats and be sure you have 

two different veggies for each of your 

three major meals.

✽ Don’t neglect a once-a-week cheat 

meal! “It’s important to keep in mind 

that one ‘bad’ meal won’t make you 

gain weight, just as one ‘good’ meal 

won’t make you lose.”

✽ If you have a busy schedule, wake 

up early and get your workout done 

right away. Not only will you feel more 

energized throughout the day, you will 

be more likely to stick to healthy eating 

since you won’t want to undo all your 

hard work from that morning in the gym.

✽ Both strength and cardio are 

important, but I suggest focusing 

a bit more on strength training. Why? 

The more strength you have, the more 

calories you will burn, as it takes 

muscle to burn calories and fat.

Anna Victoria.

Anna and 
her husband, 
Luca Ferretti.
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Body File
How to Look and Feel Your Best

all that glitters RINGS

Let your personality pop with a 
vividly hued engagement ring.
by Naima DiFranco
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1
Fire opal ring set in 

18k rose gold with 

pavé diamond band 

by Yael Designs.

Yellow diamond 

double halo ring set 

in 18k yellow gold 

and platinum by 

Forevermark. 

Cushion cut emerald 

ring set in platinum 

with pavé band by 

Omi Privé. 

Oval Amethyst 14k 

white gold pavé ring 

by Gabriel & Co. 

Double halo oval 

sapphire ring with 

pavé-set diamonds 

framed in 18k white 

gold by Blue Nile. 

Pink diamond ring 

with a white diamond 

halo set in platinum 

by Tiffany & Co.

STAR POWER
Gemstone engagement 
rings are becoming an 

increasingly popular alternative to 
the classic diamond. Celebrities such 

as Olivia Wilde, Halle Berry, 
Carrie Underwood and Blake Lively all 

opted for brightly hued rings.

See Shopping Guide for details.

White gold ring 

with emerald cut 

aquamarine center 

stone and pavé 

band by Effy jewelry.

Let your personality pop with a Let your personality pop with a 
vividly hued engagement ring.

222
Oval Amethyst 14k 

white gold pavé ring 

by

FLYING  
COLORS
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All That Glitters
Fine Jewelry Tips 
and Trends

weddings away

B
right lights, big city” is what you envision for your wedding 

day, one with a view that will knock your guests’ brightly 

colored socks off. Indulge in the alfresco wedding of your 

dreams at these metropolitan hotels, and you’ll have a twin-

kling cityscape as the backdrop for your special day. Whether you’re 

planning an intimate affair or a bigger, crowd-pleasing bash, share 

the love at these sophisticated urban venues.

Hotel eventI, neW YoRK CItY
exchange vows on the 292-room Hotel eventi’s fifth-floor veranda 

South terrace in Chelsea and you’ll have spectacular views down 

Sixth Avenue all the way to the new World trade Center. Stand un-

derneath a canopy swathed in white fabric or have the entire terrace 

tented—either way, the dazzling new York City lights will be part of 

your story. Afterwards, keep the party alfresco or move it indoors to 

the eventi Suite for intimate gatherings of up to 15. For larger par-

ties, head down to the verdi rooms, which have an adjoining outdoor 

terrace and comfortably seat up to 260 guests when combined. Cus-

tomize your day by taking advantage of the hotel’s exclusive part-

nerships and choose an amazing creation from Sylvia Weinstock, 

wedding cake designer to the stars, or dance the night 

away to the best bands and DJs the city has to offer. 

Weddings start at $180 per person and include five-

hour bar and a three-course dinner, plus a Sylvia Wein-

stock wedding cake; hoteleventi.com.

lonDonHouSe CHICAgo
Say “I do” standing 23 floors up in the stunning, origi-

nal Beaux Arts cupola that crowns this hotel and you’ll 

truly feel on top of the world. the 452-room london

In every issue, we scout a spot that’s perfect for 
tying the knot away from home.  by  Maya Vandenberg

 City Views
New York nights on  

Hotel Eventi’s Veranda 
South terrace.

LH terrace and  
Chicago cityscape.

The lush gardens at  
Fairmont Waterfront. 

Vancouver’s Harbour 
Centre and Lookout.

>> bridalguide.com explore more of the best destination wedding spots around the world at bridalguide.com/weddinghotspots
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Cupola atop 
LondonHouse 
Chicago.
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Weddings Away
Where and How to Get Married 
in Worldwide Destinations

Bridal Insider
Wedding News, 
Trends, and Products

bridal insider  DETAILS
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 “Lokta” paper 
rosette by Susty Party, 
sustyparty.com

 Lemon macarons 
by Maison Ladurée, 
laduree.com

 “The Burbs” salad 
plate in Sunfl ower by 
Dansk, dansk.com

 Invitation suite by 
Ellen Weldon Design, 
weldondesign.com

 “Pieni Unikko” cushion 
cover by Marimekko, 
us.marimekko.com

 Wedding and event mastermind Robert Palomo
 takes a walk on the sunny side.  

 Lemon macarons 
by Maison Ladurée, 
laduree.com

 “Pieni Unikko” cushion  “Pieni Unikko” cushion 
cover by Marimekko, 
us.marimekko.com

 “Pieni Unikko” cushion  “Pieni Unikko” cushion 
cover by Marimekko, 
us.marimekko.com

 “Pieni Unikko” cushion  “Pieni Unikko” cushion 
cover by Marimekko, 
us.marimekko.com

 Three-tiered cake 
by Allison Kelleher 
at AK Cake Design, 
akcakedesign.com

 Italian lemon 
Fruttini by Sugarfi na, 
sugarfi na.com

 Cocktail napkins 
by Susty Party, 
sustyparty.com

 Favor boxes by 
Koyal Wholesale, 
koyalwholesale.com

A stylish reception table by 
Bardin Palomo event design 
and production company.

 Wedding and event mastermind 

 BRIGHT
 SPOT
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Mexico and margaritas go together like beach and 

relaxation. Blend them all with a stay at the posh Viceroy 

Riviera Maya, set on the popular destination’s gleaming 

white sands. Crafted for small groups and couples, the 

resort’s Artisanal Cocktail Coaching program highlights the 

full scope of creating spirited drinks. Hands-on classes 

examine the techniques of blending and garnishing, along 

with the ins and outs of ingredient choices, fl avors—and 

the bartender rules to live by. The experience concludes 

with your “Cocktail” fantasies come alive—as you jump 

behind the bar to shake and stir for fellow guests (room 

rates start at $1,100 a night; viceroyhotelsandresorts.com). 

W Barcelona
In addition to being home to one 

of the world’s most dominant 

fútbol clubs, Barcelona is known 

for its sophisticated and 

inventive spins on cuisine and 

cocktails. (This is, after all, the 

region responsible for the foam 

gastronomy movement.) Try 

your hand at some of the 

cosmopolitan city’s fl avors with a 

class at this hotel’s Eclipse 

nightclub, suspended 26 fl oors 

above the metropolis. Master 

mixologists share their secrets to 

the house’s three signature 

cocktails—Passion Fruit 

Martinis, Venezuela Mojitos and 

Watermelon Martinis. Following 

the hands-on, step-by-step 

workshop, guests are invited to 

dance the night away in the hip 

space (room rates start at about 

$288 a night; whotels.com).

   

 Mix Masters 

RESORT ROUNDUP

Shake it up 
at Viceroy 

Riviera Maya.

VICEROY RIVIERA MAYA

W Barcelona

High above Barcelona. 

JICARO ISLAND ECOLODGE

At this intimate private island resort in Lake 

Nicaragua, the vibe is all about relaxing in the 

gorgeously serene natural surroundings. 

Accommodations feel like 

luxe treehouses and activi-

ties range from kayaking and 

fi shing to spa-ing and yoga. 

Twice a week, the green-

minded retreat offers a 

mixology class. In addition to 

perfecting the art of crafting 

the country’s marquee 

cocktail, Mauca—a blend of 

rum and fruit juices—guests 

learn about the spirit’s 

history and cultural impact on the Latin 

American country (room rates start at $850 a 

night and are all inclusive; jicarolodge.com). 

Learn the art of crafting cocktails while on your honeymoon 
at these posh properties. by Jenna Mahoney

Jicaro Island 
Ecolodge.

THE SURREY HOTEL

A chic blend of classic Old New York and a modern streamlined sensibility, 

this retreat set steps away from Central Park is the epitome of a luxury hotel 

experience. The in-room mixology program, which focuses on artisanal 

aspects of crafting cocktails, further embodies the property’s approach to 

hospitality. Order the service and behold the arrival of a personal bartender 

armed with house-made mixers and garnishes and a premier selection of 

spirits, often local. The menu is heavy on the classic preparations that 

harken to the hotel’s early days—gimlets, Old Fashioneds, etc.—with a twist 

of contemporary fl avors (room rates start at $495 a night; thesurrey.com). P
H

O
T

O
G

R
A

P
H

Y
: 
(C

L
O

C
K

W
IS

E
 F

R
O

M
 T

O
P

) 
W

 H
O

T
E

L
S

; 

T
H

E
 S

U
R

R
E

Y
 H

O
T

E
L
; 
J
IC

A
R

O
 I
S

L
A

N
D

; 
C

O
U

R
T

E
S

Y
 O

F
 V

IC
E

R
O

Y
 R

IV
IE

R
A

 M
A

Y
A

The Surrey Hotel. 
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Resort Roundup
News on Resorts 
Around the World

Planning Notebook
Expert Advice on a 
Range of Planning Topics

I
n wedding planning, as in life, there are uncomfortable topics 

you have to cover, so knowing the right way to ask (instead 

of argue) for things gives you a way to resolve any possible 

ripples before they become tidal waves. When the asking 

is out of the way, there’s more time for enjoying, celebrat-

ing and making memories. Isn’t that what your big day is 

supposed to about? Here, some ideas.

• How to ask your guests to travel for a desti-

nation wedding: Asking your friends to get on board 

with this can be diffi cult. Between time off from work (and 

the cost of travel and lodgings), a lot of friends and family might fi nd 

it diffi cult and expensive to attend. It’s ideal to give your potential 

guests as much notice as possible. You could start by saying, “We 

would love to have you help us celebrate and I know this will re-

quire extra time and money on your part. Do you think you could 

make a vacation around the wedding? I’m sure we can work with 

the hotel to get you extended nights at our wedding rates.” 

• How to ask for someone not to be in your bridal party: 

It’s no secret that with two sets of families involved, assumptions  PH
O

T
O

G
R

A
P

H
Y
: 
T

I 
A

 J
A

Y
 P

H
O

T
G

R
A

P
H

Y

will be made that might not necessarily mesh with your big-day 

plans—but what do you do when a friend assumes she’ll be part 

of the bigger festivities? Instead of hoping and praying your friend 

will understand, get in front of the conversation and say, “I would 

have loved to have a larger bridal party, but I hope you can sup-

port our decision to keep it small—I’m asking that this not jeop-

ardize our friendship.” Reinforce how important your friend is to 

you and ask her to participate in another special wedding activity, 

emphasizing how much that would mean to you. Not everyone will 

understand but by asking for their support, you can feel good that 

you recognized a friend’s feelings and want to remain close.  

• How to ask parents to help pay for some of the wed-

ding costs: Asking parents for money on your special day is 

such a sensitive issue because no one wants to deter from the hap-

piness of getting married by focusing on money. The best way to 

keep the “wedding bliss” while addressing the money realities is 

to lead with the things you are paying for and ask for the money to 

cover what’s left. For example: “Mom/Dad, you know we couldn’t 

be happier at this time in our lives. We’re going to have the wed-

ding of our dreams, but we’re feeling the fi nancial pressure be-

tween the caterers, fl owers, bridesmaids’ dresses and limousines. 

Would it be possible for you to pay for the rehearsal dinner? We 

kept the wedding party to our closest friends and family and we 

can work with the site on the menu so that it won’t cost a fortune.”

• How to ask your parents/in-laws to cut the guest list:

The hardest part in planning any wedding is keeping everyone 

happy, and it seems as if that’s nearly impossible when creating 

the guest list. Everyone has their own defi nition of what makes up 

a “short guest list” and one approach may be to recognize your 

parents/in-laws’ excitement to share your wedding with everyone 

but explain to them that you’ve always envisioned your big day 

as something small and intimate. In that case you may ask, “It 

is wonderful that you want to invite so many friends to share in 

our special day but my dream has always been to keep it on the 

smaller side. I’m so happy we are planning this as a family—can 

we work together to keep the list a bit shorter? I don’t want to 

hurt anyone’s feelings but I would rather have a smaller, 

more intimate ceremony.”

• How to ask your bridesmaids to spend 

some hard-earned cash: Many bridesmaids may 

not have extra cash to spend, particularly if they are a 

student, recently out of work, have debt or other family 

obligations. The best thing a bride can do is ask her bridesmaids to 

spend a little of their own money, while helping them look for ways 

to save at the same time. Try saying “I know all this adds up to a lot 

of money and the last thing I want to do is put my friends and fam-

ily in fi nancial hardship. We’re happy to help with your [select any 

of the following that fi ts into your budget] travel expenses, hair and 

makeup costs for the big day or the cost of your dress.” 

Author, speaker and “Expert on the Ask,” Laura Fredricks has shared 

her expertise in The Wall Street Journal and other publications. 

There’s an art to asking for what you want—
especially when it comes to the big day. 
Expert Laura Fredricks has the answers.

planning notebook   ADVICE

TIP:
Knowing the 

right way to ask for 
something lets you 

resolve any possible 
ripples before they 

become tidal 
waves.

There’s an art to asking for what you want—

THE BEST
 REQUESTS
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Budget Guru
Smart Money-Saving Tips

budget guru  YOUR MONEY
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>> BRIDALGUIDE.COM Get more savvy money-saving advice at bridalguide.com/budget

Save-the-date balloon-grams

Welcome baskets with elaborate 
itineraries, hand-calligraphy maps, 
gourmet truffl es, personalized water

Monogrammed lighting design at the 
reception

Passed hors d’oeuvres, full, open, all-
night bar, fi ve-course dinner

Floral centerpieces with Hawaiian 
orchids, South African lilies and French 
roses with crystal accents

Commemorative platter signed 
by guests

Loud, jokey and controlling DJ

 

Master of Ceremonies announcing when 
everyone should dance, 
toast and talk

Twelve-foot designer wedding cake 
with themed icing sculpture

Three-camera videography capturing 
every moment from every angle

Telephone call or word of mouth

Good directions

Monogrammed paper for thank-you notes

Cake and punch

Flowers from your garden

Receiving line

Family musicians or iPod ( with volume 
control & songs appropriate for 
older generations)

Guests fi guring it out themselves

Grandma’s cake recipe

Memories

Save-the-date cards

A map and a cookie

Monogrammed place card holders

Lunch or tea with fi nger sandwiches, 
sweets and champagne

In-season, locally grown bouquets

Receiving line

Local/student string quartet or jazz band

Parents and relatives gently coaxing 
guests to do the same

Simple wedding cake with fresh fl owers

Discreet photographer

EXPENSIVE & UNNECESSARY REASONABLY PRICED & PROPER CHEAP & CHARMING

W
hat’s the biggest wedding DON’T? 

Ruining your (or your parents’) fi -

nances to get married. Think: Do you 

honestly need a $2,000 wedding cake? Will your 

guests really require that the bar be fully stocked 

and open all evening? Okay, what’s the biggest 

DO? Having fun and keeping to a sensible budget. 

Here, advice from Miss Manners’ Guide to a 

Surprisingly Dignifi ed Wedding. 

 THE 

from receptions 
may/june 16 Sa-
sha bow= cr-laurie 
marie Photogra-

Chart a course to balancing your
               budget with these quick tips. 

BOTTOM LINE
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Designer Profile
Interviews with Top 
Fashion Designers

Follow these guidelines to help your 
leading man dress to fl atter his body type. 
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THIN: You don’t want 
to look like you’re 
swimming in your suit, 
so a slim fi t is the best 
choice for your frame. 
Just make sure it’s 
not too tight!

SHORT: Finding the 
right jacket length for 
your body should be 
your number one 
priority—a jacket that’s 
too long will make your 
legs look short. 

TALL: Avoid skinny 
ties—they can make 
your torso look 
elongated and out of 
proportion. You’ll look 
striking in a wide tie and 
a long jacket.  

HEAVY-SET: Find a 
jacket that fi ts your 
shoulders, then have 
your suit tailored to fi t 
the rest of you. It’ll look 
sloppy if it’s too roomy, 
so good tailoring is key. 

designer profi le   JOSEPH ABBOUD

TUXEDO 
JUNCTION
FROM LEFT: Navy 
notch-lapel tuxedo, 
$170. Light grey 
three-piece tuxedo, 
$190. Black 
peak-lapel 
tuxedo, $170. All 
available at Men’s 
Wearhouse.

PERFECTLY 
SUITED
Navy blue 
notch-lapel 
tuxedo, Men’s 
Wearhouse, $170. 

 Patterned bow tie, 
Men’s Wearhouse, $45. 

 Sterling 
silver knot 
cuffl inks, 

Joseph 
Abboud,  

$295.  

Black 
polka-dot 
silk bow 
tie, Men’s 
Wearhouse, 
$60. 

MAN    HOURMAN    HOURMAN    HOURMAN    HOUR
What styles 
are trending for 
grooms?
Formal black-tie 
looks are defi nitely 
having a moment, 
but we’re seeing lots 
of grooms moving 
in a more casual 
direction as well. 

Off-white linen suits are very popular right 
now, especially for destination weddings—
they’re  light and breathable, but they still 
stand out and look stylish. 
Are more grooms today buying 
their tuxes or renting them?
Many men don’t have a need for a tux after 
their wedding, so renting is always popu-
lar. However, we’re fi nding that more guys 
than ever before are now buying. They 
can have their tux custom-made to fi t their 
body, which is a good reason to buy. Plus, 
you can always reuse elements of your suit 
after the wedding. A black suit jacket with 
a white shirt, no tie and jeans is a great 
look for a party. 

What’s a common style mistake 
that you see with grooms?
A lot of grooms miss the mark when their 
look is out of sync with the style of their 
wedding. For example, a guy might wear 
a black tux to his wedding at a hunting 
lodge when a dinner jacket would have 
been more appropriate. Grooms need to 
consider the location and overall style of 
the wedding. Here’s where communication 
is key—the bride and groom need to be on 
the same page about how they want their 
wedding to look and feel.
How can a groom express his per-
sonal style on the big day?
Accessories are the key to standing out. 
A fl ower in your lapel, a scarf, the right 
pocket square—any detail that fi ts the 
look of your wedding can work. That being 
said, you don’t want your personal expres-
sion to keep you from being tasteful so 
it’s usually wise to stick fairly close to 
the traditional wedding style guidelines. 
You don’t want to look back at your wed-
ding photos in 20 years and say, “What 
was I thinking?”—Katie Hoppenjans

Your guy will look picture perfect with these savvy tips from 
Joseph Abboud, chief creative director of Tailored Brands Inc.

MAN    HOUR
OF 
THE

See Shopping Guide for details.

BG07J012 DesProFash.indd   2 4/7/16   7:58 PM

Ask David
Celebrity Wedding Planner,  
David Tutera, Shares His Best Advice

ask david  Q & A
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Q. 
I’m really torn between 

having a buffet or a plated 

meal. What are your thoughts? 

A. 
I personally feel buffets are too 

casual, but it all depends on the 

type of wedding you’re planning. Buffets 

are generally perceived to be less pricey 

than plated service—but beware! They 

can actually be more expensive due to 

wasted food. Caterers can’t accurately 

determine how much food needs to be 

made, especially since some people may 

gravitate toward different dishes. With a 

plated meal, the dish has already been 

portioned and brought out ready to serve 

to each table. If you decide on buffet, I 

would recommend doing as formal a buf-

fet as possible or limiting it to food sta-

tions at the cocktail hour.

Q. 
We don’t want a night full 

of speeches at our reception. 

What can we do to prevent this? 

A. 
The only people who should be 

making speeches are the bride’s 

parents, the groom’s parents, the best man, 

maid of honor and of course the bride and 

groom—but not all in a row. If you have 

other key family members who want to 

talk, allow them to say a few words at the 

rehearsal dinner. If you’re worried about 

people grabbing the spotlight at the recep-

tion, designate someone to keep an eye 

on the microphone (and keep it away from 

gabby guests). 

Q. I really can’t fi nd it in my 

budget to have large center-

pieces and extensive table decor. 

Any ideas? 

A. 
You don’t need to have tall, over-

the-top centerpieces to create 

gorgeous table decor. Low and lush fl oral 

arrangements are just as stunning, and 

adding an abundance of candlelight will 

make all the difference in the world.  

Also, no one said you have to have the 

same centerpiece at every table. If you 

love the look of a tall arrangement, use it 

on just a few tables and do something a 

little simpler at the others. 

Q. I’m worried that an open bar 

will be expensive and not 

entirely worth it. Should I have a 

cash bar?

A. 
When you have a wedding, you’re 

inviting people to a party, and 

they shouldn’t have to pay for anything. 

A cash bar is never a good choice. If you 

have a limited budget, consider having a 

signature cocktail or just serving beer and 

wine, which will cut costs signifi cantly. 

Q. I’m debating open seating 

vs. arranged seating for my 

guests. Is one better than the other? 

A. 
For a more formal wedding it is a 

great idea to have place cards for 

each guest. It may take a lot of time, but 

it is a special touch that lets your guests 

know that you took the time to think about 

seating and socializing. It also creates 

David Tutera, 
star of WEtv’s 
“David Tutera’s 
CELEBrations,” 
answers your 
biggest reception 
questions. 

a more comfortable environment so that 

guests aren’t searching for a seat or won-

dering whom they will sit with. 

Q. 
My mom is adamant about 

providing guest favors, but I 

feel they’re a waste of money and a 

little outdated. Am I right? 

A. 
Though wedding favors are head-

ing toward extinction, there are 

some that may be worth giving. Favors 

don’t have to be wildy expensive, they 

just need to be tastefully presented and 

coordinated with your wedding style. 

Think about tying favors in with your 

colors or wedding location—and keep in 

mind that practical (or edible) items are 

always appreciated.  

Q.
When it comes to the garter 

toss, I’m leery about having 

my groom reach up under my dress 

in front of an audience. Is there an-

other way to do this or should I just 

skip it entirely? 

A. 
Do away with the toss, no ques-

tion about it. If it were up to me, I 

would have never started the garter toss 

tradition in the fi rst place; it has no place 

at an elegant party. However, if you feel 

like your wedding wouldn’t be complete 

without it, put the garter on low, and have 

your groom make it quick! 

>> BRIDALGUIDE.COM Get more advice from David at bridalguide.com/davidqa

ABUNDANCE OF CANDLELIGHT FOR A GLAMOUROUS GLOW.

TUTERA TIP: WHEN IT COMES TO CENTERPIECES, LOW AND 

LUSH CAN BE AS STUNNING AS TALLER ARRANGEMENTS; ADD AN 

 DEAR
 DAVID
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Star Resort
A Spotlight on Celebrities’ 
Favorite Destinations

STAR RESORT

>> BRIDALGUIDE.COM Browse more celeb-approved destinations at bridalguide.com/celebresorts

One of the two 
main pools.

Villa Bel Ha.

A private terrace.

Tiled tables 
for two.
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F
all collections aside, it was the fashion event of the season when designer 

Jason Wu married his longtime partner Gustavo Rangel in the tropical paradise 

of Mexico’s Riviera Maya. Wu, who has designed numerous standout gowns for 

Michelle Obama (including the now-iconic one-shouldered, white chiffon dress 

she wore to the fi rst Inaugural Ball), and Rangel, the label’s chief fi nancial offi cer, invited 

a fashionable group of friends and family to celebrate with 

them, including actress Diane Kruger, fashion maven Caroline 

Issa and blogger Bryanboy. The very stylish nuptials—black tie 

of course—were held at Hotel Esencia, a boutique villa hotel

in Xpu-Ha, a pristine Caribbean beach just 30 minutes north of 

Tulum, and the poolside party went on late into the night. 

Hotel Esencia was once the home of an Italian duchess, and 

the main house and 29 suites  and villas sit on a 50-acre private 

beachfront estate, surrounded by lush jungle and landscaped 

gardens and fronted by a secluded stretch of powder white 

sand beach. After a recent renovation, the rooms are fi lled with 

chic mid-century modern furniture specially designed for the 

hotel and custom handwoven Mexican rugs and bed throws, 

plus Spanish and Latin American art and antiques from the 

new owners’ collection. Most rooms have private plunge pools 

or you can catch some rays on bright yellow sun loungers by 

the two main pools. If you’re seeking some privacy, shield 

yourself under rustic thatched palapas on the beach just steps 

from the turquoise Caribbean while sipping from just-cut co-

conuts. The Pool and Garden Restaurants serve fresh seafood 

and delicious seasonal Mexican dishes on colorful tiled tables, 

all sourced from local farmers and fi shermen. After a day ex-

ploring the Yucatan or snorkeling the coral reefs, relax at the Aroma Spa in one of the 

garden-facing cabins and indulge in a custom-designed organic treatment with products 

using local ingredients. Fitness fans can enjoy sunrise yoga or the air-conditioned gym, 

plus the hotel’s juice bar serves cold-pressed tropical goodies, fruits and local veggies. 

(Room rates start at $620 per person; hotelesencia.com.) ÑSunshine Flint

Ocean views.

A bedroom 
in the La Torre 
master suite.

Tulum
Want to marry where the celebs do? 
In each issue, we take a peek at a 
star-studded hideaway. 

Jason Wu and 
Gustavo Rangel.
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Travel Insider
A Q&A with Travel Experts on 
Their Favorite Destinations

 

     

M
y love affair with Italy began years ago when I frst visited and was 

capivated by this enchanting country and its history, beauty and  

romance. On a recent trip to Florence and Tuscany I discovered that la 

dolce vita still fourishes in this honeymoon-perfect destination. Hotels 

boasting chic suites with modern amenities are nestled within centuries-old archi-

tecture, restaurants delight with delectable dishes and the gracious Italians em-

brace visitors with warmth, wit and exuberant hospitality. They had me at Ciao!

• STYLISH RETREATS Along the Arno River in the heart of Florence four 

Lungarno Collection hotels, owned by the legendary Ferragamo family, are the  

ultimate in luxury and relaxation and each possesses a unique sense of style. 

I loved the pet-friendly Portrait Firenze’s 1950s and ’60s-

inspired glamour. Black-and-white images decorate the walls 

and mid-century style furniture melds seamlessly with luxe lin-

ens and cashmere fabrications. All 37 suites feature oversized 

beds, marble bathrooms, hidden kitchenettes and the latest 

technology. Terrace views of the Arno and the bustling Ponte 

Vecchio bridge are a plus. Just next door to Portrait Firenze are 

the equally chic 74-room Gallery Hotel Art that features con-

temporary art and special exhibits year round and the 43-room 

Continentale. Here, a visit to the rooftop La Terraza Bar af-

fords stunning views of this golden Renaissance city. You can 

also unwind from a day of sightseeing with a soothing mas-

sage at the White Iris Beauty Spa. The 73-room Hotel Lungar-

no is the epitome of classic elegance. Lush antique furnishings 

and a blue-and-white decor conjure an “at-sea” feel as you sit 

on your terrace or enjoy cocktails in the lively Picteau Lounge. 

Bonus: Admission to the Salvatore Ferragamo Museum is free 

for Lungarno Collection hotel guests. My inner fashionista relished the lavish display of 

exquisite, custom-made shoes dating back to the 1950s. Room rates for the Lungarno 

Collection hotels start at $230 a night; lungarnocollection.com.

PORTRAIT FIRENZE  
The serene and  
stylish interiors.

Travel InsIder
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RIVER VIEWS 
The Ponte Vecchio 
from the Borgo San 
Jacopo restaurant.

 Florence & Tuscany
Our editor in chief uncovers supreme, swoon-worthy locales 
in Italy’s most romantic city and region. by Diane Forden

CulINARy hEIghTS 
Sharpen your kitchen 
skills at the Desinare 
cooking school. 

TRAVeL TIP: Florence was the frst Eu-
ropean city to have paved streets and it is still 
best to navigate this city’s winding medieval 
passageways and many piazzas on foot. 

BG07J064_065 insider.indd   2 4/7/16   10:29 PM

Travel Snapshots
A Pictorial Overview 
of Top Honeymoon Hot Spots

Zanzibar’s location and natural harbor made it 

an important stop on the trading routes of yore. 

You can get a feel for the island’s multicultural 

past and its vibrant mix of Arabic, African, Indian, British, Omani and 

Portuguese influences in Stone Town, the historic part of Zanzibar City. 

A walking tour through the winding streets will take you to the spice and 

food markets, artisan and antique shops, past churches and mosques, 

the Sultan’s Palace, the Old Fort and the slave trade memorial. 

In Stone Town, the Park 

Hyatt Zanzibar has 67 

rooms and suites in two 

oceanside buildings, 

one of which is a 19th-

century Omani mansion, 

decorated in a contem-

porary style accented by Zanzibari textiles and wood-

work. There’s also an Anantara Spa, pool, terrace 

restaurant and extensive gardens. Room rates start 

at $350 a night; zanzibar.park.hyatt.com. Kilindi is an 

intimate beach resort on the northwest shore with just 

15 domed pavilions. In addition to a plunge pool and 

open-air bath, each comes with a butler who arranges 

daily meals (lunch in the 35 acres of gardens or dinner 

on the torch-lit beach) and activities like catamaran 

or dhow (a traditional wooden sailing vessel) cruises. 

Room rates start at $650 per person, per night; www.

elewanacollection.com.place. 
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travel snapshots

  

Bring an extra suitcase so you can take home gorgeous textiles, brightly saturated  
Tingatinga paintings (a painting style common in East Africa), woven baskets or intricately 

carved miniature chests inlaid with brass and mother of pearl. 

Get spICy Clove, nutmeg,  

cinnamon, vanilla, green peppercorns—

all are exports from Zanzibar. head to 

the countryside on a spice farm tour 

and learn how they are grown and 

harvested, as well as their role in herbal 

medicine traditions. You’ll also get to taste the fresh-grown spices while 

on the plantations—be sure to pick up some to bring home.

Surrounded by the blue-green waters of the Indian ocean, and ringed with powdery 

beaches (off which long sandbars appear and disappear with the tide), this archipelago 

off the east coast of tanzania was once a key trading, shipping and spice-growing 

hub, earning it the “spice Island” nickname. Today, it’s a paradise beloved by  

honeymooners who come to soak up the postcard-perfect setting.—Sandra Ramani

Dining at the Park 
Hyatt Zanzibar.

A narrow Stone 
Town street.

Stone Town, Zanzibar

 DYnAmIC DuO 

 SeA wOrlD   

the impossibly clear waters of 

the Indian ocean are also impos-

sible to resist. Companies like 

Audley Travel (audleytravel.com) 

arrange everything from snorkel-

ing in the coral-reef filled Menai 

Bay Conservation Area and scu-

ba diving, to scouting for humpback whales. For an unforgettable 

experience, hop on a small motorboat at the picture-perfect fishing 

village of Kizimkazi on the south coast, and a short ride later you’ll 

be surrounded by dolphins all around—and under—you. 

 TrADIng PlACeS  

 ZanZibar

Old wooden
fishing boats.

Mounds of 
spices.

A Kilindi 
pavilion.
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Editor’s Tips
Smart Advice from 
Bridal Guide’s Travel Editor

and an additional fee (usually no more than $80 per person). 

Whether on land or sea, excursions are often additional as 

well. Note: Deals offering resort or ship credits that can be 

used toward any of these additional experiences are easily 

found on the company websites.

 Gratuities  Believe it or not, a few of our favorite hotel 

groups—Sandals, we’re looking at you—include tips in the 

total price. Which means you can keep your wallet in the 

hotel safe throughout your stay. Just remember any à 

la carte experiences and gratuities aren’t covered 

by the resort. If you are on safari or a similar spe-

cialized tour, ask your operator about tipping poli-

cies. At such resorts, guides generally receive 15 

to 20 percent of the excursion fee, and drivers, bell-

men, housekeepers and pool attendants are all com-

monly tipped one to two dollars for each day of service.

 

 MeMbership fees  These are one of those tricky terms to 

watch out for. Some hotels require such tariffs to use the  

indoor ftness and spa (non-treatment) facilities. Others tack 

them on for activities like golf. Note: Some resorts that offer 

free golf will charge for club rental. 

 NoN-Motorized water sports  Across the Caribbean 

and Mexico you’ll see this term in the list of inclusions. It gen-

erally refers to anything on or in the water that doesn’t require 

a motor, such as snorkeling, Sunfsh rental and the use of boo-

gie boards. Time limits, however, may exist. Although some 

hotels across the globe (Vomo Fiji and the Beaches properties) 

offer PADI scuba instruction free of charge, underwater excur-

sions are often à la carte. Snorkeling adventures off-site and 

fshing trips via motor boats are also extra. ¢ P
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A
fter a year or more of planning, choosing and  

selecting items, themes, concepts and whatever 

else for the wedding, it’s no wonder an all-inclu-

sive vacation is just what honeymooners are look-

ing for. At these resorts, there’s little more to decide on than 

a daiquiri or piña colada and pool or beach. But before you 

do, there are a few terms that you should familiarize yourself 

with. here, the fne print on what exactly it means to book an 

all-inclusive vacation. 

 all iNclusive  OK, it seems a little silly to have 

to defne the concept here, but in fact, the defnition 

actually depends on the type of vacation you book. 

All-inclusive resorts generally include accommoda-

tions, meals with drinks, most activities and some 

alcohol in a single tariff. Depending on the line, cruises 

tend to offer all the above except drinks, nor are land excur-

sions and some premium ship activities included. In addition 

to meals, drinks and accommodations, other all-inclusive pro-

grams (such as safaris) usually place guided experiences and 

other perks like laundry and airport transfers under the  

“included” umbrella. Some boutique hotels offer all-inclusive 

packages specifcally geared to honeymooners. Keep in mind 

that the terms vary. 

 a la carte  Just like at a restaurant, these items mean 

they don’t come packaged. Translation: you’ll have to pay 

separately for such activities or services. Although some 

properties (Zoëtry resorts in the Caribbean and Mexico and 

St. lucia’s Bodyholiday) toss in massages, the most com-

mon à la carte offerings are spa treatments. On cruise ships 

and at some popular all-inclusive resort chains, such as Par-

adisus, there are premium eateries that require reservations 

TIP:
Many Caribbean 

resorts offer “hurricane 
guarantees,” which 

means in case  
of a storm, you can  

rebook at no  
charge.

Sandals LaSource Grenada. the in crowd
What’s in, what’s out and what’s extra at your all-inclusive resort.   
by Jenna Mahoney
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Romantic Lace Gowns With an Ethereal Feel • Perfect Undergarments for Today’s Sexiest Gowns • Full Circle  
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Total Audience                                            3,464,000

Engaged Audience                                      717,000

Readers Per Copy                 26

Median Age                   29
            18-34      72%
   Women, 18-34     61%

Male/Female      17% / 83%

Median HHI      $53,355
            HHI $50K+     54%
            HHI $75K+     34%
            HHI $100K+     28%

Engaged/First Marriage     82%

College Educated     55%

Employed Full-Time     54%

Reader Involvement = Loyal and Engaged Readers 
            Mean Time Spent Reading   74 minutes
            One of My Favorites    34%

Source: GfK MRI Doublebase 2016, Engaged
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Site Metrics, across platforms
• Average Page Views per Month: 28 million
• Average Unique Visitors per Month: 2.5 million

Opt-In Database Marketing
• Promotional Email Database: 60,000
• Weekly E-Newsletter Subscribers: 25,000

Social Media Reach 
Overall: 723,500+
• Facebook: 376,000+
• Twitter: 72,000+
• Pinterest: 160,000+
• Instagram: 108,000+
• Snapchat: 7,500+

Mobile/Tablet
• Responsive Website for Smartphones and iPad/Tablet
• Bridal Guide iPad/iPhone/Tablet Edition
—Download @ bridalguide.com/tablet
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digital media /bridalguide.com
From the proposal to the big day, and beyond, bridalguide.com is there every step of the way. 
Brides are treated to a fresh, practical perspective on wedding receptions, fashion and beauty, 
honeymoons, registry and more, with original, fun ideas and the best advice straight from our 
editors, industry experts and real brides. Factor in the Bridal Guide print magazine and Tablet 
edition, our mobile-responsive website, and an active social media community for the ultimate 
360-degree planning experience.

Marketing/Sponsorship Opportunities
• Custom Content Features and Slideshows
• Blogs: BG Editors, Real Brides, Industry Experts
• Searchable Photo Galleries: Gowns, Real Weddings, Registry
• Sitewide Fashion and Travel Video Placements
• Destination Wedding and Honeymoon Co-Op Programs
• Travel Deal of the Week
• Featured Resorts & Destinations
• Trunk Show and Bridal Event Listings
• Photo of the Day
• Tip of the Day
• Reader Surveys
• Lead Generation
• Contests and Sweepstakes
• Social Media Campaigns, Event Coverage and Live Chats 
• Scrapbook Tool and Registry Checklist

 @Connect 
twitter.com/bridalguidemagfacebook.com/

bridalguide
pinterest.com/bridalguide instagram.com/bridalguide bridalguide
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Advertising
Banners 
• Leaderboard: 728x90
• Rectangle: 300x250
• Half-Page: 300x600
• Mobile: 320x50
• Custom Rich Media Units (Pushdown, Expandable, Video)
• Target by Device: Desktop, Mobile and iPad/Tablet
• Geo-targeting Available
• Interstitial Units on Homepage and Channel Landing Pages

Homepage and Channel Takeovers
One single advertiser will own 100% share of voice on all display 
ad units on the Homepage or Relevant Channel for a period of 
24 hours or one week. Opportunities for sweepstakes and in-book 
tie-in, custom content, social media and other branded creative. 

E-Mail Marketing
E-Newsletter
• Leaderboard: 728x90
• Rectangle: 300x250
• Custom Content Placement
• Delivered weekly to 25,000 opt-in subscribers

Custom packages can be 
tailored to meet your marketing 

goals and budget. Contact your 
sales representative for rates on 

content sponsorship opportunities, 
digital advertising, email marketing, 

sweepstakes, social media and more.
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digital media /bridalguide.com

Custom Email Blast
Exclusive client message sent to a minimum 
of 5,000 brides; deployed upon request, 
subject to availability; target nationally, 
by state, region or wedding date.
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Printing: Web offset 4-color process CMYK     
Binding: Perfect

IMPORTANT
•  Make ALL document sizes equal to ad trim.
•  Ink density should be no more than 320%.
• Above dimensions for bleed includes 1/8"extra on all sides.
•  For type safety, keep all live matter AT LEAST 1/4" inside of magazine trim  

on ALL sides (including gutter for 2-page spread ads).
•  DPI: 266-300 DPI on ALL images. Anything supplied less than 266 DPI will  

compromise quality of images.
• Proof and page file must have crop marks indicating trim.

PREPARING DIGITAL FILES
•  Acceptable software: Photoshop, InDesign, Illustrator
• Platform: Macintosh
•  Do not enlarge or reduce images by more than 20%. A larger percentage  

will cause loss of contrast in images.
• Eliminate all material from file not being used in final ad before submitting.

PREPARING SCANS AND IMAGE FILES
•  PDF X1A files are required. It is suggested that native files (original art and fonts)  

be included for any changes needed for adjustment.
• Important: All files should be CMYK (NO RGB or Pantone colors).

FONTS
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REQUIRED COLOR PRESS PROOF SPECS
•  Color proof MUST be sent with each file. Publisher is not responsible for  

color variation on press if ad is not accompanied by required proof.
• Color proofs that are certified SWOP format for 4-color work, such as: 
   Epson, Imation™ Matchprint™; Kodak Approval Digital Color Proofing System;
   IRIS Pro SWOP, FUJI Color-Art® System CR-T4 SWOP.
• Proof must be pulled from the supplied digital file.

IMPORTANT NOTE
Publisher reserves the right to trim, reset or resize elements that are not to 
required specs. Reproduction quality is at the advertiser’s risk if these publisher’s 
specifications are not met.

WHERE TO SEND THE AD MATERIAL
Send all Digital files to the RR Donnelly Printing Ad Portal:
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For Ad Portal questions or problems, contact Gail Nazario at Gail.nazario@rrd.com 
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Send press proofs to:
Gail Nazario
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If you need additional information, have questions, or encounter problems, 
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Ad Size      Bleed                  Non-Bleed 

Full-page          8-1/8" × 10-3/4"            7-3/8" ×      10"
2/3 vertical                 5" × 10-3/4"            4-5/8" ×      10"
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Advertising Dimensions
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